FOR IMMEDIATE RELEASE

SAC and Lenzing join The World Apparel & Footwear Lifecycle Assessment
Database initiative to build a more sustainable fashion industry
Two key players in the apparel industry become partners of the database project to
improve the environmental impact measurements in the apparel and footwear industry
Zürich, Switzerland, October 3, 2016 – The
environmental sustainability consulting group Quantis is
pleased to announce that the Sustainable Apparel
Coalition (SAC) and Austrian fiber company Lenzing
have officially joined the World Apparel and Footwear
Lifecycle Database (WALDB) as partners. WALDB, a
pre-competitive global initiative founded by Quantis, is a
to provide a robust and credible database for
environmental impact assessment and footprinting in the fashion industry.
SAC and Lenzing join HUGO BOSS, Legero/Think! Shoes, the Swiss Federal Office
for the Environment (FOEN) and BSD Consulting, a group of industry leaders that
have come together to collaboratively measure the environmental impacts created by
materials used in the apparel and footwear supply chains.
The addition of these two new key players in the apparel industry and leaders in
sustainability illustrates the need for more robust and credible data from the industry’s
value chains. Data on the environmental impacts in supply chains is sparse, yet it is
essential for organizations to drive metrics-based sustainability programs. WALDB will
solve this data challenge.
The aim of WALDB is to bring together partners in the industry, in an open and precompetitive dialogue, to address the needs and challenges of environmental data
collection and availability. In this initiative, the partners will work together to expand the
database with reliable data on the processes along the apparel and footwear value
chains.
WALDB enables apparel and footwear companies to identify environmental hotspots
along their value chain as well as to quantify the benefits of improvement and
reduction measures and to benchmark individual footprints compared with industry
averages. Moreover, credible communications and marketing efforts can be built on
sound metric-based footprint data, which can be used for sustainability reporting in full
compliance with relevant ISO Standards and with the European Commission’s Product
Environmental Footprint (PEF) initiative.
The interest in calculating LCA in the apparel and footwear industry is rapidly
increasing. Companies are looking for reliable data to make informed decisions and to
prioritize their sustainability efforts. Furthermore, the development of new public

policies like the Green Economy and the EU’s Single Market for Green Products are
adding to the demand for credible data.
“I have witnessed a clear shift from the apparel industry – one that is characterized by
a sharp increase in interest in developing a more holistic and quantitative approach to
environmental sustainability,” Rainer Zah, Quantis Zurich Managing Director and
WALDB project lead confirms. “Solid metrics serve as a guide to organizations’
sustainability strategies allowing them to make good decisions, based on hotspots
across their operations, to make the most impact. The WALDB database will allow
companies to assess their impacts, make strategic decisions, and engage their supply
chains based on facts.”
Environmental impacts can range from water consumption for cotton cultivation, to
impacts from dyeing and tanning, to greenhouse gas emissions from manufacturing
and transportation.
The WALDB partners work together to collect comprehensive datasets based on
primary data from the partners and on existing data from scientific studies. The
datasets are released annually, the first release took place in July 2016 and consists
of 60 datasets which cover wool, cotton, and leather supply chains for shirts, pullover,
trousers and shoes. The datasets will continuously be expanded during the next two
years according to the needs of the partners.
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